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Indapamide is a very useful drug, growing in
popularity as an effective antihypertensive
treatment, especially among diabetic patients,
probably because it is a thiazide-like diuretic
without glucose or lipid disturbances.® It is
indicated for the treatment of hypertension and
edema due to Congestive cardiac failure.

However, like some other sulphonamides, it has

been implicated as a trigger for drug-induced

acute angle closure.

The proposed mechanisms for sulphonamide-

induced angle closure glaucoma include:

. Osmotic Disturbance within the
crystalline lens leading to hydration of
the lens and subsequent thickening with
anterior displacement of the lens-Iris
diaphragm?®

. Induction of ciliary body edema with
subsequent supraciliary effusion
resulting in forward rotation of the
ciliary body and mechanical angle
closure®

. Accommodative spasm of the ciliary
muscles’

A case report of a multimodal imaging study of
indapamide-induced choroidal effusion showed
evidence supporting the second of the three
mechanisms described above.’
Conclusion: Indapamide, an effective thiazide-
like antihypertensive treatment among
diabetics, has been flagged as a potential
trigger for acute angle closure in a predisposed
patient. It is therefore recommended that
physicians and ophthalmologists should be
aware of this potentially sight-threatening
adverse effect of Indapamide and other
medications that can precipitate Acute Angle
closure and educate patients about the warning
symptoms, and the need for early presentation
to an ophthalmologist if symptoms occur. It is
also recommended that physicians collaborate
with ophthalmologists to rule out predisposing
eye conditions before the prescription of such
medications.
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Background: Social media, across various
platforms, has introduced innovative methods
for disseminating information through the use
of compelling videos and graphics, thereby
enhancing the capacity for information
absorption and comprehension.* Through the
years, traditional ways of creating glaucoma
awareness, including radio, television
broadcasts and community outreach programs,
which are limited by geographical boundaries,
have been employed. Despite this, awareness
and knowledge about glaucoma remain low,
particularly in developing countries.? Social
media platforms present an opportunity to
reach a global audience with crucial glaucoma
health information and allow feedback and
engagement. We hereby present the results of
a social media awareness campaign carried out
during the 2024 World Glaucoma Week (WGW).
Methods: We conducted a retrospective
analysis of social media content and
engagements created using the social media
handles of the Ophthalmology department of
the University of llorin teaching hospital, llorin,
on four social media platforms during the 2024
World Glaucoma Week. The platforms used
were Facebook, Instagram, YouTube and
Twitter. Core patient information messages
were put together by selected members of the
eye care team of the Hospital. Graphic designs
of patient information flyers were made. Patient
information videos were created to give enough
content for the awareness campaign, and
these were uploaded daily throughout the WGW.
Student and staff volunteers were named as
glaucoma awareness ambassadors who worked
to share and repost the social media posts and
create engagement. Attempts were also made
to contact the celebrities on social media pages
in Nigeria, but no tangible responses were
received from them.

Results: A total of 24 posts, including 11
videos, 5 infographics and pictures, were made
and shared across all 4 platforms. The 11
Instagram videos got a total of 1,753 views
and 194 likes, the 11 Facebook videos got a
total of 2,351 views, the 11 YouTube videos
got 795 views, and the 11 Twitter videos got
380 views, 5440 impressions and 203 likes.

The same videos were shared across all
platforms. A total of 45 glaucoma awareness
ambassadors worked throughout the glaucoma
week to share the social media content. The
absence of a dedicated social media manager
posed significant challenges, requiring team
members to spend additional time outside their
regular professional schedule to manage
content and engagement. Also, limited
technical skills in digital media management
hindered the optimal utilization of the social
platforms. The specific limitations included the
need for continuous posting of content, tracking
insights made by the social media platforms,
ensuring impressions on viewers’ comments,
technical skills of continued creation of
infographics/carousels, monitoring of growth
metrics on the social media pages, and a lack
of familiarity with paid social media tools. The
prohibitive cost of engaging social media
influencers was also a limitation, as well as
sustainability, as social media requires
dedicated and consistent effort over time to
yield results.

Conclusion: Social media is a frontier for
creating glaucoma awareness and education
to encourage early detection, which should be
explored more by the eye care community.

References

1. Moorhead SA, Hazlett DE, Harrison
L, Carroll JK, Irwin A, Hoving C. A
new dimension of health care:
systematic review of the uses, benefits,
and limitations of social media for
health communication. Journal of
Medical Internet Research. 2013 Apr
23;15(4):e1933.

2. Uche NJ, Udeh NN, Chuka-Okosa
CM, Kizor-Akaraiwe NN, Uche EO.
Glaucoma care and follow-up in sub-
Saharan Africa: Is there a need for
modification of counselling practices
to improve awareness, knowledge
and treatment acceptance profiles? A
prospective cross-sectional study.
International Ophthalmology. 2020
Jun;40:1539-1546.

I Transactions of the Ophthalmological Society of Nigeria August 2024 - Volume 9 No 1



